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Message from President Kirk Schulz
and Vice President for Research Karen Burg
Kansas State University is an industry
hotbed for innovation, talent and
professional training.
Three years ago we embarked on an
aggressive visionary plan that will launch
Kansas State University to Top 50 public
research university recognition by 2025.
Part of our strategic road map includes
developing value-added research that helps
our corporate partners drive the regional,
national and world economies through
new solutions and technologies. In return,
these partners have invested in Kansas State
University research.
How are we doing three years into our
plan? We think the results speak for themselves.
Our licensed intellectual property
commands more money per patent than
Harvard University, Duke University,
Pennsylvania State University and other highprofile institutions, according to data from
the Association of University Technology
Managers, or AUTM. In part, the culture
at Kansas State University is to maximize
the value proposition to the university. That
culture and the two nonprofit corporations
that handle our intellectual properties — the
Kansas State University Research Foundation
and the Kansas State University Institute
for Commercialization — are backed by the
talents of our world-class researchers.

Our startup company TechAccel is an innovation fast track
for industry. The company accelerates promising technology and
research to feed a world population projected to reach 9.6 billion
people by 2050 (Page 20).
Similarly, our Olathe campus (Page 10) and Electronics Design
Laboratory (Page 12) are helping entrepreneurs and researchers turn
their ideas into products for the marketplace.
As Kansas State University invests in the future, we’re seeing
others invest in our future as well.
Starting in July 2013, we received our first Feed the Future
Innovation Lab grant from the U.S. Agency for International
Development, or USAID. That award quickly grew to four labs over
14 months, and a more than $100 million investment by USAID in
our research, teaching, leadership and outreach efforts in the global
food systems (Page 6). We look forward to focusing our expertise in
animal health, plant science, food safety and food security to develop
solutions for one of the biggest challenges this century of feeding a
growing world.
It’s not all work and no play, though, for another “note”-able
investment: having our School of Music, Theatre, and Dance
designated an All-Steinway School, thanks to a generous donation for
new Steinway pianos. It is a distinction fewer than 200 schools in the
world can claim, and one that is music to our ears (Page 18).
Through investments that stretch both the science and the arts,
we are well on our way to the Top 50.

In 2014, some of our notable patents
included a biomedical substance that can be
used for tissue engineering and drug delivery,
technology to help cattle and other food
animals be healthier, and a genetics-based
method of controlling pest insects (Page 2).
It’s easy to see why we stand out in AUTM’s
data: Kansas State University is synonymous
with quality.
President Kirk Schulz

Vice President for Research Karen Burg
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